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1  What are the main differences between marketing service and physical services? Explain with 
an example in Indian context. 

   
2  What is meant by marketing planning? How do we allocate resources and monitory marketing 

planning and services? 
   
3  Explain about various methods used in selecting appropriate customer portfolio. 
   
4  Explain about positioning of services in the marketing and various steps in it. 
   
5  What are the various types of pricing methods for services? Explain each method with an 

example. 
   
6  What is meant by marketing communication? What are the various strategies used in its 

implications? 
   
7  How do we plan for services? How we manage service delivery? 
   
8  Explain briefly about customer relationship marketing and its programs. 


